)
=3
="



Table Of Contents

ABOUT Leadership - History - Clients - Organization - Location
WHAT WE DO Brand Experience Marketing - Public Service Design - Video Contents Production
HOW TO DO



ABOUT

Established in 2008, BMT is a specialized production company that has
realized brand value based on experience and technical expertise.

We have accumulated extensive experience in the fields of shows,
exhibitions, events, special structures, video content, and manufacturing
industries.

BMT combines creative thinking with technology.
We do not let creative ideas remain merely ideas.

We bring ideas to reality through cutting-edge technology and deliver
differentiated results based on professional production know-how and
field experience.

Leveraging our skilled workforce and stable production system, we
successfully execute projects of various scales, delivering the quality
and level of perfection required by our clients.

Possessing the capability to produce video content for brand promotion
and marketing, we provide a brand experience that spans both online
and offline platforms.

BMT is always ready to deliver the best results to your company.



LEADERSHIP
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FOUNDER / CEO
Byeongmoo Park

Only with his ambition and enthusiasm, Byeongmoo Park
established BMT in 2008 at the age of 25 by leading the
technology and trend of the industry, with his creative
ideas, he has created customized fixtures for each exhibit
and switched the trend to lead the industry which was
mostly focused on engineering. As the leader of BMT Co
Ltd, and a pioneer of the industry, he accomplished
various projects successfully such as the Samsung retail
shop highlight, Hyundai motors experience facilities, Yeo-

Soo Expo sculptures and so on.

COO
Seongken Yoo

Since 2005, Seongken Yoo has accumulated know-how in
commercial film production by conducting various TV-CF
projects ranging from automobiles, cosmetics, and apartment
items to telecommunication, food, and confectionery items. Since
2011, he has planned/produced branded films in various fields in
Brand Experience section of Cheil Worldwide. He is familiar with
both traditional and new experiments, and has always been
looking for the best solution. This experience led him to join

BMT's video planning/production division as Executive Producer.
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AWARDS

IF Design Award

2024 Genesis CMF Experience
2019 Samsung, Inspired by you
2018 CES Samsung City

RedDot Design Award

2018 Samsung Inspired by you

Korea Advertising

Awarded for 2 consecutive years

2024 Kooksoondang Bekseju Brand film & Offline Promotion
2023 Diablo IV_Hell Station, OOH Bronze

2023 Diablo IV_Hell Station Promotion Grand Prize

MadStars

2024 Diablo IV_Hell Station,
Brand Experience & Activation Stars
2024 Strategy Stars Silver

NYFestival

2024 Diablo IV_Hell Station,
Avant-Garde / Innovative Shortlist

The One Show

Diablo IV_Hell Station, Design : Spatial Design Shortlist
Diablo IV_Hell Station, Gaming : Game Marketing Merit

Spikes Asia

2024 Diablo IV_Hell Station, Design Shortlist
2024 Brand Experience & Activation Shortlist

ADFEST

Diablo IV_Hell Station, Brand Experience Strategy

: Launch / Re-Launch Bronze

Diablo IV_Hell Station, Brand Experience Use of Media
: Ambient/Large Scale Silver



AWARDS

2012 NYFestival

2019 IF Design Award

2019 IF Design Award

2023 KOREA ADVERTISING AWARDS
2023 KOREA ADVERTISING AWARDS
2024 KOREA ADVERTISING SOCIETY
2024 ADFEST

2024 ADFEST

2024 The One Show

2024 The One Show

2024 Spikes Asia

2024 Spikes Asia

2024 NYFestival

2024 MadStars

2024 MadStars

2024 KOREA ADVERTISING AWARDS
2025 YouTube Works Awards

2025 YouTube Works Awards

PyeongChang 2018_Heroes, Film & Video Gold

2018 CES Samsung City, Exhibition booth design Design

Samsung Inspired by You, Exhibition Design Gold

Diablo IV_Hell Station Promotion Grand Prize

Diablo IV_Hell Station, OOH Bronze

Diablo IV_Hell Station, OOHO/SP Advertising Grand Prize

Diablo IV_Hell Station, Brand Experience Use of Media : Ambient/Large Scale Silver
Diablo IV_Hell Station, Brand Experience Strategy : Launch/ Re-Launch Bronze
Diablo IV_Hell Station, Gaming : Game Marketing Merit

Diablo IV_Hell Station, Design : Spatial Design Shortlist

Diablo IV_Hell Station, Brand Experience & Activation Shortlist

Diablo IV_Hell Station, Design Shortlist

Diablo IV_Hell Station, Avant-Garde / Innovative Shortlist

Diablo IV_Hell Station, Strategy Stars Silver

Diablo IV_Hell Station, Brand Experience & Activation Stars Bronze

Kooksoondang Bekseju Brand Film'0{E%t7}, Online Long Film Grand Prize
Kooksoondang Bekseju Brand Film'0{E%7} & Experience "1 A||Z=2F, Best Brand Experience

Kooksoondang Bekseju Brand Film'0{2t7}' & Experience "HA|Z=2F, Grand Prize
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Experience & Space 2026
development for Hanhwa
FIDAE 2026 in Santiago, Chile




2026 Hanwha
"Aerospace
Showroom




Models & Space
development for Hanwha
2026
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Models 2025
development for KIA
Furniture Manufacturing and Delivery
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Furniture Production
& Procurement
for KIA Geumcheon 2025

Brand Experience Marke






FS Exfarins

PYB Inferion

CMF wall
for KIA PBV Experience Center
2025




2025
UHR SAR SATELLITE
VIP PACKAGE




Models 2025
development for KIA
Furniture Manufacturing and Delivery

Brand Experience Marketing
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Modles & Space
development for Hanwha
2025




APEC 2025
KOREA
In Gyeongju




Experience & Space
development for Hanwha
2025 in Gyeonju






W CONCEPT

Experience & Space
development for W CONCEPT
2025 in Seoul
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Experience & Space
development for GREENCHIPS FESITVAL
in Seoul

Brand Experience Marketing




Experience & Space
development for GREENCHIPS FESITVAL
in Seoul

Brand Experience Marketing
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Experience & Space
development for GREENCHIPS FESITVAL
in Seoul







development for CJ OLIVE YOUNG
FESTA 2025 in Seoul Nodeul island
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Experience & Space
development for Rainbow 6
Siege X 2025 in Seoul
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Models 2025

MONOFLEX Gallery
POP-UP







Contents & Sketch 2025
development for Hanwha
IDEX 2025 in Dubai




Galaxy 525 Uitro
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Models 2025
Samsung Galaxy Studio







Experience & Space
development for CES 2025

Samsung GMO







Experience & Space
development for Kooksoondang
Bekseju 2024 in Seoul






Experience & Space
development for HD Hyundai T
Brand Goods Shop 2024 * —

Brand ExpcM®h & Marketing
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Experience & Space & Models
development for Samsung
Gangnam Flagship Store 2024
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Models 2024 ADIPEC
development for
Samsung E&A Diorama
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Models 2024
development for
Samsung E&A Hot box
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Experience & Space
development for Hyundai T
Brand Goods Shop 2024 * —

Brand ExpcM®h & Marketing






Models 2024
GENESIS CMF in Cheongju
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Models
development for Samsung SDI
InterBattery Europe 2024 in Munich, Germany
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Brand Experience Marketing



SAMSUNG

‘'Rendezvous .
Samsung Showcase
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Experience & Space
development for Samsung
2024 Paris Olympic™
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Exhibition zone
development for Samsung
AWE 2024 in Shanghai, China
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changes start from small steps




JUNG KWAN JANG
Off=line Store
JeongMall




Experience & Space

development for JUNG KWAN JANG TING K\WAN TANCG
Off-line Store 1= Mall in Seoul, Korea JUNG KWAN JANG
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SAMSUNG
BIOLOGICS
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Showroom
development for Samsung Biologics
Vison Showroom in Incheon, Korea

Brand EXi
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Space design
development for Xreal
CES 2024 in Las Vegas, USA
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Powered by Innovation ® q
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Key Visual & Models
development for HD HYUNDAI
CES 2024 in Las Vegas, USA




Key Visual & Models
development for HD HYUNDAI
CES 2024 in Las Vegas, USA







Samyang Meptang
Food Truck

Event Promotion Development
In Korea

Brand Experience Marketing



Samyang Meptang

Food Truck

Event Promotion Development
In Korea

Brand Experience Marketing




Diablo 4
Launching
Campalgn 202
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Diablo 4 Hell station
Experience zone Development
In Yeongdeungpo Market Station

Brand Experience Marketing




Diablo 4 Pop-up Store
Experience zone Development
In THE HYUNDAE SEOUL

Brand Experience Marketing
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Brand Experience Marketing
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Key Visual & Models
development for Samsung
IFA 2023 in Berlin, Germany

Brand Experience Marketing
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Key Visual & Models
development for Samsung i
IFA 2023 in Berlin, Germany




Brand Experience Marketing



Brand Experience Marketing
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12.1/CMF Trunk Design

Design A.
Kings Man

wimaminm

12.21’GMF'I'runk Design

Design B.
Mono Trunk

e i

12.3/CMF Trunk Design

Design C.
Itinerary Begins

W

124!CMFTrunk Design

12.1/CMF Trunk Design

12.1/CMF Trunk Design
Stand Typa

12.3/CMF Trunk Design

e

12.1/CMF Trunk Design
Scenaris

12.2/CMF Trunk Design

Scenario

12.3/CMF Trunk Design

Scenario

12.4/CMF Trunk Design
Scenarie
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2023 GENESIS
Mobile CMF
Mass-production

Brand Experience Marketing



2023 GENESIS
Fixture CMF
Mass-production

Brand Experience Marketing
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Key Visual & Models
development for Samsung Networks
MWC 2023 in Barcelonaq, Spain

Brand Experience Marketing
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2023 Galaxy 23

Experience zone

Development

for Galaxy Studio experience kit
In Seongsu, Korea

Brand Experience Marketing
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2023 Galaxy 23
Experience zone

Development

for Galaxy Studio experience kit
In Hongdae, Korea

Brand Experience Marketing
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2023 Galaxy 23

Experience zone

Development

for Galaxy Studio experience kit
In Gangnam, Korea

Brand Experience Marketing
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Brand Experience Marketing



Key Visual & Models
development for Samsung GMC
CES 2023 in Las Vegas, USA

Brand Experience Marketing
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Key Visual & Models
development for LG Labs
CES 2023 in Las Vegas, USA
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Brand Experience Marketing




2022 GENIE

MUSIC AWARDS
Galaxy Buds2 Pro
Experience Zone




Gladicy
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2022 GENIE MUSIC AWARDS
Galaxy Buds2 Pro Experience zone
Development for experience kit

Brand Experience Marketing



2022 Galaxy
Z Fold-4-/-ZFlip 4=
EXperience zone




2022 Galaxy ZFold 4 / Z Flip 4
Experience zone

Development

for Galaxy Studio experience kit

Brand Experience Marketing
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‘Galaxy Z Fold4

2022 Galaxy ZFold 4 / Z Flip 4
Experience zone
Development
for Galaxy Studio experience kit

Brand Experience Marketing



2022 Galaxy ZFold 4 / Z Flip 4
Experience zone
Development

for Galaxy Studio experience kit

Brand Experience Marketing
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2022 Galaxy ZFold 4 / Z Flip 4
Experience zone

Development

for Galaxy Studio experience kit

Brand Experience Marketing



Kidzania
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SAMSUHG AIR PURiFIER R&D CENTER

Car Model development for
Kidzania
Museum Experience
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Car Model development for
Kidzania
Museum Experience




Car Model development for
Kidzania
Museum Experience



Sdmsung ECO Tree
. Lighting Experience




KES 2022

Samsung Eco Tree
Lighting Experience zone Development

Brand Experience Marketing



2022 Samsung
ECO Package
Campaigh




Samsung ECO Package
Campaign 2022
Experience zone Development
In IFC Mall

Brand Experience Marketing



Samsung
Bl GICS -

) Inter nat’icﬁﬂ-

Convention 2022




SAMSUNG BIOLOGICS

2022 Samsung Biologics
BIO International Convention Booth
Design in San Diego, USA

Brand Experience Marketing







2022 Beijing Olympic Showcase
development for Samsung
Galaxy Exhibition in Solana

Brand Experience Marketing



2022 Beijing Olympic Showcase
development for Samsung
Galaxy Exhibition in Sanlitun

Brand Experience Marketing




2022 Beijing Olympic Showcase
development for Samsung
Galaxy Exhibition in Paradise

Brand Experience Marketing






Brand Experience Marketing



v AS

— -
—
() e— cn
P —
W —
oy — |
(] m—
—
— ca ¥
AR
'M

Key Visual & Models
Development for
Samsung CES 2022
Exhibition

Brand Experience Marketing







Samsung ESG ZONE - Going green
Development for Samsung
CES 2022 VD Exhibition

e

Eco pet house challenge

Upeyeling with Somsung Eco-Packaging Evoiution of Ec
People frorm around the workd 1ok the chalkenge
and upcycled our eco packaging. Coer re
Their ldeas were all great proet
and here are three particularly unique anes. samsung reck
that won our #FurTheWwin challenge. packoging. ar
For more inspiration, search #FurTheWin on instagram. Jjoints will be ry
- Join this upcycling chalienge box assernbly

and give your pockages o new life!
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Brand Experience Marketing



The Freestyle

The Freestyle

The freestyle
Development for Samsung
VD CES 2022 Exhibition




Brand Experience Marketing



Models development for
Hankooktire TNDL Project

Brand Experience Marketing
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Insight Talk
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Key Visual & Models
development for Samsung
SEDEX 2021 Exhibition

Brand Experience Marketing
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Models development for
Samsung experience zone
for Galaxy Note S20

Brand Experience Marketing



Models development for
Samsung experience zone
for Galaxy Note S20

Brand Experience Marketing
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Sarnsung GLED's deep learning based Guantum Processor comibined with Tizen,
the world's srortest TV platform, opens up endless possibilities with Al
We call this Guantumual In 2020, Samisung brings to

your hommes incredible innovations in picturs, sound,
user experience and
loT with Quantum.Al.

Al Ficture

Prowicies the best BK picture
quciity with desp leaming by
constanty analyzing the
content that you're watching
and the environmeant where
youre watching therm

‘with an optimized sound

experience by recognizing
the movement of objscts in
the content and anafyzing the
noises in tha space whare the
terit is being vi
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Samsung
Electronics,
the world's
No.1TV
moaker for 13
consecutive
years.

Brand Experience Marketing









COverview

2019 IFA VD Lifestyle Zone -

01 Big Screen
DATE B5ept 2019 - 11 Sept 2009 (4 Days) Scope of Work #1
HOUR 10:00 " 18:00 o ; Hero Product Ellgger is better cmywhere
WENUE Messe Barlin, Garmany -

STATISTICS  Approx. 1805 Exhibitor 1568 Visitar (2016)
TARGET Customers & Visiters
ITEM

Big) Scraen, Sound Bar o 5 2 and more experience.

Blg Screen

Intelligent Upscaling Game Mode Amblent Mode
SR TTIINTTIITINTINNY
LLELLERM
1 98" 75" 55"

20192 IFA VD Zone
Product Solution

Design Proposal

17 JULY 2019

Brand Experience Marketing



QLED 75"+ s just right

98" 75" 50

8 out of 10 consumers
made the switch to
d {'--th"--' screen

98 # af consumers

who bought TVs of 75"
orab ";aucl they are
highly satisfied with their
purchase
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Super Big TV
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VD HL Zonhe
Sound %r

Brand Experience Marketing



Sound Bar

Sound Bar

)

Sound Bar Graphic

20192 IFA VD Zone
Product Solution

Design Proposal

17 JULY 2019

Brand Experience Marketing
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Immerse yourself
with true 7.1.4ch sound




Brand Experience Marketing
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Samsung
AirDresser
Mock UP




Project
Cbjective

Componant

SAMSUNG Clothing Cleaner
Mock-up Design Proposal

2018.07.05

Brand Experience Marketing
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Samsung
EuroCu
Mock U




EuroCucina 2018
Samsung Exhibition

TITLE
Eurocucing 2018

Deliveroble Expectation
Cwen 2/ Dish Wosher ¥ Refrigenasors ¥ Ox

Locartion

Flaro Mignotohy

7th. apr. -

i e e s R

Brand Experience Marketing



Cooktop DW OVEN

Brand Experience Marketing



Mirror Metal ——— %

VF Mock Up

Black Acrylic Finish
& Motion Display

Black Podium

Brand Experience Marketing



Visual Display Booth highlight
development
for Samsung Exhibition

Brand Experience Marketing






Perfect reality

Bring QLED 8K excitement to your
h.c:me and enter the new era of
viewing experience

MSLINGS New GLED mansforms

b tachnoiogy
gfr SEresn

Groundbreaking 5a
what you love irto 8k Revoiutonar

jets youl experief Liate detals in ar
Embrace GLED8K's PEf

Aoe Imrred
fac recity

Turn what you love into 8K




Brand Experience Marketing









T— . ..... =— "
==t1113= E E
AMANNTE 3 ET
ONANAY i
- y . . ' = 1
- - d L 4 i SN . - el i
- - \ - y N I
r ¥ 4 p .'. ‘u‘_.‘#’;,l"’:., 4 '_‘. .‘a'..t'_, i
¥ » . | .l-".l-.l “.-'n - - A *'ﬁ
.. t'- __ _-lw_'"-qcf' N B o . ."#i.- !
# . . Y Z E ‘f‘".h"f:"f:i"':."':."‘. ' B
] - . - "‘I-I"::"‘T\'.i"\'!:"..-‘-:‘!‘. — 1R 8
o " "y . ;‘-‘*“:nn"’l*-;\"-” =1 ] | § s | .
. .'. ; .!.‘:'.‘..:‘\,.\-.':-‘ ""'-I  aa ﬂ‘!"':...'
."‘d- "'- : u-"-.-t-"":::ﬁ“‘ et | FE —— N e | e
. ""‘- ""‘..-H — et i --"”~T —tE N
"- iy s S § | s O e { SIRET ..
..'-"‘ - “-! l—'. — -m *l'.f-‘ * — p
F % ™ . ,.‘_, % o %lﬂ:-:ﬂ'ml;fﬂ r[-ﬂ -:-.-'II"I'"-.!‘.. j——rrr
'y o i 4 sal TP PP AT R "1t
1 Y — H‘"T" p—— 4""?! | 4
j .l ?%l é h '.":‘;:"‘“'..:: a:'I;;.‘glii!'l al N N B = |
i. 'I?‘_'_:h g ?l-';l-\.—n _ _""""".‘:“-::':::::ll.‘lcl‘I"""' ':'...'. 1™ Aot 8 i
1 = “*'“‘I""'Z"'I".:.::.:I..';-mu--';lm--H 8 § L
! §fim l-.lﬂ-! t e = fonsis E ! 11 !
: 248 " :‘: gy lln-Hrernt llilill- ) "
BN i. ' u-‘f?ﬁ LN | _11“-:!.__... E =~ 4 lll-u"u -
e 1 ' | — : i ] o | | | s ‘-h: ":.:::::'“ =
w4 | s St | £ b [..l_..u
y =y I I i,_‘.—*—rl ]l I T [
|| | | | et == s =t ==
8 Sl fi 1 o {1 - i."“”""
" . — g '! 1 w ¥ i
W e L +




Brand Experience Marketing







Pyeonchang 2018
Rethinking
Samsung
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Samsung’
take-off into the
mobile woarld
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pic Torch

GANO 1998
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Media wall development for
Samsung Pyeongchang 2018

exhi




Ganghwa
Southern

/ ifs Play Place
/,




INFORMATIO

Interior Design and build up
for Ganghwa Southern Kids
Play Place
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Models for GWACHEON
Science Museum
Korea Military
Experience Zone

Public Service Design



Models for GWACHEON
Science Museum Makeriand

Tech Experience



Model development for
National Busan
Science Museum Experience

Public Service Design
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Car Model development for
Kidzania
Museum Experience

FIRE AND DISASTEN HEADDUARTERS
ALELAAAEATAALAEEAARALALANAARR LR RRANANENNY)

Public Service Design




Car Model development for
Kidzania
Museum Experience

\

Public Service Design




Car Model development for
Kidzania
Museum Experience

Public Service Design
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Oversize marionette
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OUR PROCESS

LAUNCH STRATEGY

Project Set-Up Research & Analysis
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Ideation & Planning

Solution & Installation
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PLANNING DEP. & DESIGN LAB.

Analyze business and provide
creative 1ideas and solutions
Proceeds to the pre-production
stage and leads the*business
successfully by communicating.
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SHOW ROOM

Showroom to collect products
Serves as a corporate-archive
and the history museum, also
It can provide tangible result

and visual when customers visit.
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